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Since 2003, The Penn State Hershey Center for Nutrition & Activity Promotion has engaged Pennsylvania schools, local parks and trails and community groups in programs, campaigns and events that support healthy eating and physical activity. The success of these initiatives served as the platform for the development of a national, branded social movement: nrgBalance™ - make healthy easy. 
 
nrgBalance makes it easier for everyone to access healthy eating and active living options by rallying health and wellness champions to create energy-balanced environments. 
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Central to the nrgBalance movement is the annual nrgBalance Zone Campaign. The campaign publicly recognizes organizations -Pennsylvania schools and community recreation centers – committed to improving healthy eating and physical activity options. These organizations are officially declared “nrgBalance Zones,” and as such are equipped with information, tools, and evidence-based rewards to help make healthy easy in their setting.
 
In addition, the nrgBalance Zone Campaign audience serves as the primary promotion channel for all Center initiatives, with regular communication vehicles ranging from monthly e-News to Web casts and one-to-one technical assistance.
 
In 2008, 1339 Pennsylvania schools enrolled in this campaign reaching 715,006 youth and their families, with a 2009 goal of 1400 settings in both school and community recreation locations.
 
nrgBalance Zone Awards
 
The Penn State Hershey Center for Nutrition & Activity Promotion invites the Pennsylvania Chapter of the American Dietetic Association (PADA) to provide 10 Make Time for Health/Strong Bones programs to chosen nrgBalance Zone schools

 

In recognition of PADA’s generous donation of these program awards, the Center will provide:

· Sponsorship recognition in award promotion materials 
· Sponsorship recognition on www.nrgbalance.org under nrgBalance Zone Campaign Web pages

· Sponsorship recognition in PANA eNews with a distribution of more than 11,000 individuals in schools; businesses; community centers; healthcare, parks and recreation facilities; and other community organizations 
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