Who Are the Media’s Go-To-Dietitian?

By Libby Mills, MS, RD, LDN

Public Relations Co-Chair

“Looking for a food and nutrition expert to discuss the latest trend…holiday tips…new regulations…” the email says or the voice mail crackles.

Who will be the media expert interviewed for the local news?

After the premier Pennsylvania Dietetic Association’s (PADA) Media Training September 27, 2008, 25 dietetic professionals from across the state are ready to answer the call.

Initially a brainstorm idea between Janet Little, MPH, RD, LDN, PADA Past President and Libby Mills, MS, RD, LDN, PADA Public Relations Co-Chair to empower district media and public relations chairs, the goals grew grassroots driven media campaign that would promote dietetic professionals and PADA.  Special thanks to Amy Virus, RD, LDN, PADA President and the 2007 and 2008 Board of Directors for sharing and building this vision and supporting the Media Training.

The daylong training was filled with learning, skill building and fun.  In a mix of lecture, mock-interviews, role-playing and games Libby Mills, MS, RD, LDN the PADA Public Relations Co-Chair and Lisa Jones, MS, RD, LDN the PADA Media Representative guided participants in the process of finding a story in everyday events, developing a relationship with the media, optimizing nutrition messages and positions as nutrition experts and how to avoid common pitfalls.

The highlight of the program was Janice Powers, media coach, public relations consultant and broadcasting personality.  Participants didn’t stop laughing or learning as she used actual newscasts and coaching case studies to share what it takes to develop industry relations, pitch newsworthy topics and interview on TV.  

Janice Powers is an award winning TV reporter/anchor with 20 years in television working for ABC-TV, NBC-TV, WB-TV and CN8 the Comcast Network.  She is currently an on-air radio personality/traffic reporter nationwide for Satellite Radio and Westwood One, America’s largest radio network with over a thousand radio stations around the world.  Janice trains clients on how to be an effective guest on national television.  She has placed her clients on The Ellen DeGeneres Show, Montel Williams, Fox TV, as well as radio and television shows and high profile national newspapers.

Janice Powers took the time to give specific feed back to each person’s video taped interview.  Regardless of each person’s area of expertise, prior media experience or topic, Jan gave them the media–spin hook to get on the air.

“Even for ‘seasoned’ members, the PADA Media Training was a great opportunity to practice media skills in a small group and gain valuable personal feedback from a Philadelphia media expert, Janice Powers, who knew the regional markets,” stated Denice Ferko-Adams, MPH, RD, LDN Wellness Press, President.  

Each person left with a well-developed newsworthy topic ready to pitch.

The limited enrollment kept the program interactive and personalized.  Many participants were pleased with getting to meet and network with each other.  

The program was held at the historic Twin Bays Café in Phoenixville, Pennsylvania.  The intimate spaces of the restaurant offered areas where each person videotaped their interview, while giving Chef and owner Rob Goss a chance to dazzle us with crab cake salads and wraps of chicken Gorgonzola or sesame ginger pork tenderloin.  

If this article is leaving you hungry, perhaps you’ll participate next year.

