Successful Marketing Strategies used by School Districts

The Pennsylvania Dietetic Association Foundation, whose mission is to promote health through nutrition education and research for the public, have conducted Make Time for Health Workshops over the last two years.  Fifty five (55) schools throughout Pennsylvania participated.  The following are suggested marketing strategies when scheduling your program.

· Consolidate elementary schools in a district and sponsor a district wide program.

· Have the program scheduled with “other” activities such as an art show, Wellness Week, etc.

· Tape into a high school service club for baby sitting if scheduling an evening program.
· Send the workshop flyers home with children 2-3 times before the program.
· Identify the program on the school calendar.
· Use a tear off at the bottom of a notice that is sent back to the school to estimate attendance especially if you plan to serve food.
· Serve food or taste tests of recipes at the workshop (we can provide ideas).
· Have local businesses donate items or gift coupons for prizes or giveaways. (You could offer to advertise their services).

· Have the principal promote the program at staff meetings.
· Have teachers promote the workshop in their classrooms.
· Have the PTO announce the program at their meetings.
· Invite parents of local day care units.
· Invite parents from other schools in the area.
· Advertise in a district newsletter.
· Advertise in the local newspapers.
· Advertise in the school newspaper.
· Advertise on a school marquee.
· Advertise on the school voice mail message announcement.
These are a few suggestions that emerged as we analyzed our programs. I hope this will assist you in creating a successful program.
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